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	Job Title
	Senior Media Planning and Innovation Manager

	Function / Department
	Marketing

	Location
	Milton Keynes

	Reporting To
	Head of Media

	Date
	31/03/2026

	DPG Band
	



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:
The purpose of this role is to maximise the return on investment from our media spend by shaping and implementing effective media plans across the entire marketing funnel. The role will be responsible for devising ROI-driving media plans across the full marketing funnel as well as proactively recommending new and innovative media partnership that have disproportionate impact on ROI . They will manage relationships with our media agency, securing the most advantageous commercial media deals, and utilising media mix modelling (MMM) insights to deliver the strongest commercial outcomes for Domino’s marketing. 

	Key Responsibilities/Job Tasks:
·  Work with internal and external stakeholders to ensure full funnel media planning is in place to support the overall marketing strategy
· Lead in optimising the channel phasing of the NAF Media budget, as well as Aggregator Marketing budget across UK and IE  
· Report on total NAF spends as the designated point person for finance teams 
· Collaborate with Campaign Management on campaign briefs to ensure cohesive and seamless full funnel approach to creative messaging, as well as to deliver impactful Creative execution across ToF channels.
· Actively seek out opportunities to increase the NAF via selling Domino’s owned media.
· Oversee the relationship with the barter agency ensuring they are up to speed with business needs so they can add value to projects, new media, sponsorships and internal product support
· Support the 'Marketing Investment Optimisation' process to prioritise business opportunities and maximise ROI across the full marketing funnel
· Translate tactical commercial goals and challenges to actionable testing and delivery plans.
· Use strong knowledge and understanding of new technology and innovative marketing ideas to drive insightful media plans.
· Proactively seek out the best marketing and brand partnership opportunities for Domino’s and grow equity in “Anabel and Adam” and “the Taylor’s family” (25-54) audiences
· Accountable for the management of day-to-day plan changes/maintenance of media plans.
· Monitoring of campaigns & provide recommendations to optimise campaigns on an on-going basis with the support of line report(s)
· Prepare and present post campaign analysis reports and presentations to the Senior Marketing Leadership Team in order to increase the visibility into the effectiveness of marketing initiatives , highlight key learnings, and inform future strategic decisions.
· Work with finance teams to develop a media attribution function to assist with sales forecasting.
· Track, analyse and report competitor activities across media channels including digital and social.
· Comply with all applicable UK and Ireland Data Protection and ePrivacy legislation and report non-compliances where identified to the Head of Media.
· Lead and manage the Econometrics process internally and externally from overseeing data collection to implementing findings into future media and brand strategy.
· Introduce and lead Domino’s with its first all-encompassing Media/Creative effectiveness tracker.
· Provide support on Brand Partnership assessing the value of all media elements to evaluate the opportunity.
· Support Head of Media with contract negotiation/PBR responsibilities.
· Holding Havas accountable for servicing and performance and making recommendations on structure and potential options.
· Collaborate with Havas in finding innovative media channels or buying strategies to drive a step-change in ROI.
· Managing and training line report(s) and setting clear objectives/development plans.
· Support Head of Media in developing a marketing approach to our aggregator proposition.
· Monitor aggregator marketing performance vs budget and be accountable for improving the channel’s RROI.

	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable) n/a
Please complete if this job has financial responsibility?
Responsible for planning the channel distribution of  ~£40m marketing budget



The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS

	Strategic Responsibility
Please provide details of the level of responsibility the role has for setting strategy: (Please indicate if a role has accountability for setting or inputting into a specific strategy e.g., a Functional Strategy, please confirm if it is Significant)

The role is responsible for executing the marketing strategy as outlined by Head of Media and Marketing Director.

	Business Knowledge
Please provide details of how much business knowledge the role requires as a minimum requirement i.e. how much internal knowledge of the business is required, and how much if any external commercial awareness is required? Which teams does the role work closely with?

Excellent knowledge of Domino’s commercial and marketing strategy. The role will work closely with internal teams such as Finance, Analytics, Campaign planning, Internal direct response team, as well as external suppliers and technology partners.

	Problem solving
Please provide details of how the role resolves problems/issues on a daily basis: e.g. Does the role use straightforward common sense? Does the role make straight forward judgements and is guided by precedents? Does the role evaluate multiple sources of information in complex or novel situations?

The role will use a mix of historical campaign performance data and innovative thinking to assign budget across the full marketing funnel, as well as recommend budget shifts based on performance across direct response media. They will consider business needs, consumers, media landscape and competitor activity when preparing media strategy recommendations.

	Decision making
What level of decision making is required of the role and on what decisions does it impact? E.g. there is little requirement for decision making in the role, or role makes decisions within defined procedures, or role makes decisions outside of established procedures but within a policy framework, or role makes decisions within broad business guidelines where there are few or no policies available.
The role will make recommendations for decisions within the defined procedures for media optimisation.

	Communication
Please outline the type of communication skills required: e.g. is basic common courtesy required, or regular exchange of factual information, or are influencing or negotiation skills required as an essential requirement of the role?

The role requires excellent negotiation skills to drive the best commercial outcomes in talks with media partners and agencies. 
Excellent communication skills are a must to articulate complex data in an easy-to-understand manner.

	Innovation
To what extent does the role contribute to and manage change, e.g., suggest improvements to products/processes or contributes useful ideas or regularly recommends improvements on existing procedures and quality within own area, or develops/adapts new existing processes for increased quality/efficiency or continuously searches for improvements in techniques which add value to the business and has full responsibility and accountability for implementing these.

The role will be responsible for driving media innovation, especially across Top Of Funnel Media. This will manifest itself in the following:
1. Process innovation to help us get to the best possible outcome as efficiently as possible. 
2. Optimisation innovation to squeeze ROI from what we already do. 
3. Blue sky innovation to find new media channels or buying strategies to drive a step-change in ROI




Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	JOB SPECIFICATIONS

	Degree/Professional Qualification
	· Degree preferred but not essential 
· Professional Experience in media planning, min 5 years ideally in an agency or client side

	Knowledge
	· Data & Analytics  
Reporting tools: GA4 and/or Data visualisation tools (Tableau, PowerBI). 
· Forecasting & modelling: working with Ecommetrics provider to deliver media plans which consistently improve RROI
· Legal & Regulatory Awareness 
· GDPR & data privacy 
· Advertising standards: ASA, and platform-specific policies. 
· Audience segmentation and targeting strategies  
· Understanding of attribution models 
· In-depth knowledge of the media industry and avid interest in following the latest media trends


	Skills/Ability
	· Ability to build effective working relationships with multiple stakeholders, e.g. suppliers, advertising/marketing agencies, media owners and internal specialist resources
· An effective communication style, inc. creative and insightful presentation skills
· Negotiation and influencing skills
· Commercially astute and able and evaluate ROI and able to drive favourable commercial deals for the business
· Strong analytical skills and good numeracy skills
· Proficient in Microsoft Office – Word, Excel, Outlook, PPT
· Good attention to detail and quality control
· Leaderships skills; able to coach and develop others  
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